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Abstract: digitalization of the pharmaceutical sector requires the use of modern marketing approaches to pro-
vide pharmacies with quality and safe pharmaceutical care within the holistic concept of marketing management. A
promising direction of digital transformation of the retail market of medicines is the introduction of special mobile
applications in the activities of pharmacies, which become a safe and accessible platform for the sale of medicines
to the population.

The main purpose of the study is to exercise the analysis of the features of pharmaceutical services provision
using mobile applications to foreign and Ukrainian pharmacy chains.

The study is based on the use of content analysis, analysis of electronic resources, system, and logical analysis,
as well as of the modeling method.

As the objects of the study, American pharmacy chains CVS Pharmacy and Walgreens, British Boots, and Lloyds
Pharmacy were selected, as well as 10 pharmacy chains in Ukraine in terms of turnover in January-October 2020.

1t is revealed that the leading world leaders in the retail market of medicines have been using this digital tool
in their marketing activities for a long time. Unlike domestic pharmacies, applications of foreign pharmacies ad-
ditionally provide such services as online registration for testing and vaccination against COVID-19, additional
opportunities for the visually impaired, drug disposal, and others. Among the studied Ukrainian pharmacy chains
by market share, only a half have mobile applications with various functions, among the most developed mobile
applications are “Like” from LLC “Apteka-Magnolia” (“Pharmacy-Magnolia”), “Pharmacy 911" and “Apteka
Dobroho Dnia” (“Good Afternoon Pharmacy”).

An integrated model of a mobile application of a modern pharmacy has been developed, aimed at effective
interaction of all necessary functions to provide the population with high-quality, convenient, and available phar-
maceutical care. Promising areas of further research are the justification of the feasibility of using certain functions
of mobile applications, as well as other digital tools, such as pharmacy websites, social media pages within the
concept of holistic marketing.

The results of the study conducted may be useful to specialists in the pharmaceutical industry for use in practical
pharmacy.

Keywords. telemedicine, drug evaluation, mobile application, pharmaceutical preparations, pharmacy.

Introduction. The rapid development of digital
technologies requires the use of modern marketing ap-
proaches to provide pharmacies with quality and safe
pharmaceutical care, creating additional value for both
new and regular customers within the holistic concept
of marketing management and, as a consequence, the
sustainable development of the pharmacy business
(Sakhnatska, 2019). The global COVID-19 pandemic
has made significant adjustments, having restricted the
free movement of citizens, having changed the previ-
ously accepted way of life, and having endangered the
lives and health of health professionals, including phar-

macists. A promising and modern way to solve this prob-
lem is the integration into the activities of pharmacies of
special mobile applications that become a safe and ac-
cessible platform for the sale of medicines to the public
(Olkhovska, A. B., 2016). It should be noted that the use
of these digital platforms is gaining popularity: accord-
ing to the Research Holding Factum Group Ukraine,
among active Internet users, almost 70% use mobile
devices (smartphones and tablets) (Almost 23 million
Ukrainians regularly use the Internet — research). The
mentioned above determined the relevance of this study,
its purpose, and its main tasks.
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The work aims to analyze the features of the pro-
vision of pharmaceutical services with the use of mo-
bile applications of foreign and domestic pharmacy net-
works.

To achieve this goal it is necessary to solve the fol-
lowing tasks:

+ to review the foreign experience of using mobile
applications on the example of global pharmacy
networks;

+ to analyze the current state of use of mobile appli-
cations in the Ukrainian pharmacy market;

+ to develop an integrated model of a mobile appli-
cation for a domestic pharmacy.

Methods. The study used content analysis, analysis
of electronic resources, system, and logical analysis, as
well as the modeling method. To substantiate the fea-
sibility of using mobile applications in the pharmacy
sector, the experience of global and Ukrainian pharmacy
networks has been analyzed, in the marketing activities
of which a wide range of digital tools is introduced.

The objects of the study are the American pharma-
cy chains CVS Pharmacy and Walgreens, which occupy
24.8% and 19.1% of the US retail market, respectively
(Top U.S. pharmacies ranked by prescription drugs mar-
ket share in 2020 ) the British network of pharmacies
Boots, which since 2014 is part of the international cor-
poration Walgreens Boots Alliance, Lloyds Pharmacy,
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which has more than 1,400 pharmacies across the UK
(World Top Pharmacy Companies List by Market Cap
as on Jan 1st, 2020; About LloydsPharmacy, 2021) and
10 pharmacy chains in Ukraine in terms of turnover in
January-October 2020 (Pharmacy market infrastructure:
the evolutionary path of the retail segment consolida-
tion, 2021) (Table 1).

Results.

1. Analysis of the content and functions of mobile
applications of foreign pharmacy networks

1.1. CVS Pharmacy

CVS Pharmacy, part of the US healthcare corpora-
tion CVS Health, is a leader in the US pharmacy market
that actively uses digital tools to meet the needs of its
customers and build their loyalty. The CVS Pharma-
cy mobile application combines digital tools designed
specifically to address the issues most commonly en-
countered by pharmacy customers, such as the ability
to pre-order and receive medications at home without
contact (Fig.1).

In the global pandemic conditions, CVS Pharmacy
is also implementing projects related to coronavirus
disease prevention, morbidity monitoring, and, directly,
vaccination against COVID-19. With the help of the mo-
bile application, it is possible to find the nearest testing
point for COVID-19, indicating your address and zip
code: about 5,000 pharmacies in 33 states of the United

q Market share Number of outlets

Pharmacy network City of .

b (indicating the legal entity) registration | vl ntinges | Esoriioola!

g g y g percentage November 2020)

LLC “Apteka-Magnolia” (“Pharmacy-Magnolia”):

1. | (“Apteka nyzkyh tsin” (“Low Prices Pharmacy «), Zaporizhia 12,6 913
“Kopiyka” (“Penny”), “Blahodiya” (“‘Charity”))
LLC “Sirius-95” .

2 (“Bazhayemo zdorovya” (““We wish you health”)) Ky b R0
Private firm “Gamma-55~ .

3 | (“Aptcka 9117 (“Pharmacy 9117)) Kharkiv 8.8 896

4. | LLC “Podorozhnyk” (‘“Plantain”) Lviv 6,4 815
LLC “Pharmastor”

5. | (“Apteka Dobroho Dnia” (“Good Aftrenoon Pharma- Kviv 4,3 414
cy”), “1 Sotsialna apteka” (“1% Social pharmacy”)) Y
LLC “Med-Service Group”

6. | (Apteky “Med-Service” Dnipro 2,3 341
(“Med-Service” Pharmacies))
LLC “Market Universal LTD” .

7. (D.S. Pharmacy Network) Lviv 2,0 275
PJSC “AM Pharmacy”

8. (Farmacia family of pharmacies) Ol 1.8 363

9 LLC “Pharmaceutical company “Zdorova rodyna” Ivano- 15 300

" | (“Healthy Family”) Frankivsk ’
10. | LLC “Apteka 3i” (“Pharmacy 3i”) Mykolaiv <L5 299

Table 1. Top 10 pharmacy chains in terms of turnover in January-October 2020
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Fig.4. Walgreens mobile application interface

States provide such a service. With the help of a mobile
application, you can find the nearest vaccination point
against COVID-19, track the name of the vaccine of-
fered by a particular pharmacy, register in the electronic
queue, come to the pharmacy on the selected date, and
time (CVS Health).

A useful feature of the app is to help patients with
compliance (MedRemind): reminders to take medica-
tion at the right time and notify contact persons (family
members of the patient or the patient’s friends) if the
patient missed the drug (Fig. 2). Also, thanks to the inte-
gration of the application with the Apple Watch device,
it is possible to receive reminders directly to this gadget.

The CVS Pharmacy network helps to remove poten-
tial barriers to the provision of medicines to customers
with certain physical disabilities, such as visual impair-
ments (Fig. 3). The innovative Spoken Rx function for
reading the name of the drug is the result of cooperation
between CVS pharmacies and the American Council of
the Blind. It is available through Siri or Google Assistant
on the smartphone. With the application, you can scan the
RFID (Radio Frequency Identification) label and read the
information about the drug aloud in English or Spanish.

1.2. Walgreens
The next object of our study was the American phar-
macy chain Walgreens, which has been using the Wal-

greens mobile application for a long time for the conve-
nience and customer orientation of consumers (Fig.4).
With this application, you can accumulate points on a
flexible loyalty system Walgreens Cash, receiving a bo-
nus card of 10 points for every $ 1 of your purchase,
and for products of the pharmacy’s brand you can get
even 5% of the purchase amount (Walgreens: Pharmacy,
Health & Wellness, Photo & More for You).

Besides, the advantage of this mobile application is
the fast and contactless ordering and the ability to re-
ceive drugs even while driving a car by the use of the
service Drive-thru pharmacy (“Pharmacy behind the
wheel”), which is extremely relevant during the pan-
demic (Fig. 5).

With Walgreens’ application, patients can also sign
up for COVID-19 vaccination. The recording process is
similar to the aforementioned CVS Pharmacy network.
After the patient chooses the time, he/she will receive a
confirmation and consent form for vaccination by e-mail
or SMS.

1.3. Boots UK

The British pharmacy chain Boots UK, which be-
came part of the international corporation Walgreens
Boots Alliance (Mnushko Z.M., Aliekperova N.V., &
Pestun 1.V,, 2013) after Walgreens acquired a 55% stake
in the British and Swiss Alliance Boots, also interacts
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with its customers through digital tools. With the Boots
Advantage mobile app (Boots: Beauty | Health | Phar-
macy and Prescriptions) you can make online bookings
of medicines or medical devices remotely, accumulate
points on a bonus account, are aware of new products
and promotional offers of the company, and set remind-
ers to receive the drug, similar to the Med Remind func-
tion from CVS Pharmacy.

To raise citizens’ environmental awareness as to re-
cycling of used packaging, Boots UK has launched a
new scheme for recycling plastic packaging using Scan-
2Recycle technology. Thuswise, Boots customers have
the opportunity to return empty plastic containers of the
goods, and in return receive points under the loyalty pro-
gram, which they can then use to purchase drugs or med-
ical devices. With the help of the Boots application, the
user finds the nearest container by geolocation, registers
online, scans the used packaging using a smartphone and
QR-code on the container, and leaves it in a special box
for disposal, which is located in the pharmacy (Fig. 6).
Due to this, Boots UK promotes the implementation of
the principles of social and ethical marketing, namely
the environmental responsibility of business.

1.4. LloydsPharmacy

The British pharmacy company LloydsPharmacy,
which is part of the American corporation McKesson,
which is the third largest market capitalization in the
world, uses the Echo mobile application in its activities
(Fig. 7). It is worth noting that the above-mentioned mo-
bile application is supported by the National Health Ser-
vice of the United Kingdom (National Health Service)
(LloydsPharmacy | Online Pharmacy, Prescriptions &
Health, 2021).

The peculiarity of this tool is that it works with a
reimbursement system. Through the Echo supplement,
the patient indicates which medication he needs to get
again. He can enter the name of the drug himself or
scan the barcode on the already used packaging. After
receiving the order, the pharmacy specialists contact the
patient’s family doctor for confirmation. After checking
the correctness of the appointment, the pharmacy staff
sends an electronic prescription to the patient. After that,
he can go to the nearest pharmacy (finding the address
with the help of an online card in the application) and
get the ordered medicine. It is also possible to deliver
drugs by Royal Mail using convenient and safe packag-
ing for mailboxes. 10 days before the full use of the drug
package, the patient receives a reminder in the applica-
tion about the need to order the next package of drugs. It
should be noted that the effective use of this digital tool
is possible only on the condition of close interaction of a
doctor, a pharmacist, and a patient.

2. Analysis of the functions of mobile applications
of Ukrainian pharmacy networks

In order to achieve the goal of the study, the avail-
ability of mobile applications of the top 10 pharmacy
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chains in Ukraine by market share was analyzed and
their main functions were considered (Table 3).
According to this research, pharmacy chains such
as “We wish you health”, “Plantain”, ‘“Pharmacy”,
“Healthy family”, “3i” do not use the mobile application
as a modern digital means of communication with poten-
tial customers of the pharmacy. The functions of online
booking of medicines, search for the nearest pharmacy
with the help of a map, and additional information about
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Search for .
Abilit the nearest Information
Name of the pharmacy Application Y . about Loyalty | Additional
to book | pharmacy with . 5 q
network name q promotional | program | information
online the help of
. offers
online maps
LLC “Apteka-Magnolia”
(“Pharmacy-Magnolia”):
(“Apteka nyzkyh tsin” Function in
(“Low Prices Pharmacy”), LIKE (ANC) - - * - development
“Kopiyka” (“Penny»),
“Blahodiya” (“Charity”))
Private firm “Gamma-55” | Apteka91l Function
(“Apteka 9117 (“Pharmacy | (Pharmacy + + 4 in devel- -
9117)) 911) opment
LLC “Pharmastor” Apteka
(“Apteka dobroho dnia” d(?broho dnia
(“Good Afternoon Pharma- + + + + +
oy : » (Good day
cy”), “1 sotsialna apteka harmacy)
(“1st Social pharmacy”)) p y
q Function . .
LLC Med-Service Group Med-Service | in devel- N Function in i Function in
development development
opment
LLC “Market Universal | D/S. Pharma- n n n n n
Ltd.” cy network

Tab.3. Evaluation results of mobile applications of the studied pharmacy networks of Ukraine
Source: developed based on studying information from the official websites of companies

special offers and novelties are possible with the help of
the official website. Some of the above-mentioned phar-
macies cooperate with the Tabletki.ua service.

The app “Like” from LLC “Pharmacy-Magnolia”
(brands Pharmacy ANC, Blagodiya, Kopeyka) has all
the primary functions that are important for the phar-
macy customer: ordering drugs online, a map to find the
nearest pharmacy, a loyalty program to accumulate bo-
nuses for the purchase and more. The Apteka 911 mobile
application allows pharmacy customers to get an online
doctor’s consultation on the most common issues, in-
cluding coronavirus disease and vaccination. An import-
ant aspect is a possibility of ordering prescription drugs
on the “Affordable Medicines” program (Fig. 8).

Thanks to the program in the smartphone, the patient
can receive up-to-date information on the availability of
the necessary medicines in the nearest pharmacy, book
medicines, and receive them following the schedule of a
particular pharmacy. The developers of this application
also plan to develop urgent delivery services, a discount
program, in the future potential customers of pharmacies
will be able to stand in the electronic queue when visit-
ing a pharmacy.

In the application “Good Afternoon Pharmacy”
from the company ‘“Pharmastor” each client has a per-
sonal account where his/her personal information is
stored, as well as the history of purchases and accrual
of bonuses, which helps to control his/her expenses and

use the bonuses wisely. In addition to the standard func-
tions for mobile applications, there is also a service for
reminding about the use of drugs and managing repeat
orders in one touch (Fig. 9).

The Medservice network application is currently
under development. Customers have the opportunity to
find the nearest pharmacy, use the loyalty program, but
so far there is no information on special offers, and it is

3amMoBneHHn 3a peuenTtom «focTynHi nikue

Fig.8. Prescription order “Available medicines” in the
application “Apteka911”
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Fig.9. Medication reminder function in the “Good
Afternoon Pharmacy” mobile application

not possible to book medicines. D.S. Pharmacy Network
mobile application of the national network, bearing the
same name, contains important advice from doctors and
first aid rules for dangerous conditions.

3. Development of an integrated model of a mo-
bile application for Ukrainian pharmacy

After analyzing the foreign experience of leading
pharmacy chains and the state of use of mobile applica-
tions in domestic pharmacy retail, an integrated model
of mobile application of a client-oriented pharmacy was
developed to effectively meet the needs of consumers in
quality, convenient, and available pharmaceutical care
(Fig. 10).

Discussion. Currently, Ukrainian pharmacies do not
provide services aimed at counteracting COVID-19,
such as testing and vaccination directly in the pharmacy
with the possibility of pre-registration online for these
services with the help of a mobile application. Today in

| Prescriptione realization
on the reimbursement
sysiem "Affordable
L Medicinea"
Search for the nearest
pharmacy nzing the onling

L

* The fonction of reading the
name of a medical
preparation for the visually
impaired

Ability to order drugs |
online and with delivery |

disease prevention and
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Ukraine, online registration for vaccination is possible
only thanks to the digital public service “Diya” (“Ac-
tion”). The problem, first of all, is the lack of a coordi-
nated system of relations between the medical sector and
the pharmaceutical sector in our country, because today
there are no specially created testing and vaccination
points at pharmacies.

However, top managers of domestic pharmacy chains
can pay attention to the following services that can be
implemented by the use of a mobile application: inte-
gration with governmental drug supply programs, such
as the reimbursement program “Affordable Medicines”,
packaging disposal, and rejection of plastic loyalty cards
in favor of the application in the smartphone, providing
services to patients with disabilities and more. After all,
adherence to the principles of socio-ethical marketing
using modern digital tools ensures long-term and sus-
tainable development of the pharmacy, its adaptability to
changing environmental factors, and its competitiveness.

Research findings.

1. It is revealed that the studied foreign pharmacy
chains actively use mobile applications in their mar-
keting activities. Unlike domestic pharmacies, they
additionally provide such services as online registra-
tion for testing and vaccination against COVID-19,
additional opportunities for the visually impaired,
drug disposal, and others.

2. Among the top 10 Ukrainian pharmacy chains by
market share, only a half have mobile applications
with various functions, among the most custom-

Addstional information |

for consumers on *Pozsibility of online regiztration
for testing and vaccination against

trestment | | COVID-19

Discount lovalty program
and elecuome balance

—

Feminder and
momtonmg of medicime
intake

The functions of the
maobile application of a
client-orented
pharmacy

-

* Search fur the nearest
collection point for vaed
packaging and its
disposal

*Implementation af the
| Drive-thmu Pharmacy service

S

Fig.10. An integrated model of the mobile application of a client-oriented pharmacy.
Source: developed based on a generalization of popular functions of mobile applications of domestic and foreign
pharmacies
* marked functions of mobile applications, which are introduced in foreign pharmacy chains, but today have no analogs in Ukraine.
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er-oriented and developed mobile applications to be
noted are “Like” from LLC “Pharmacy-Magnolia”,
“Pharmacy 911” and “Good Afternoon Pharmacy”.

3. An integrated model of a mobile application of a
modern pharmacy has been developed, aimed at
effective interaction of all necessary functions to
provide the population with quality, convenient and
available pharmaceutical care in the context of holis-
tic marketing.

Financing. This study did not receive external fund-
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VUpPSKICHUSIMHA KauyeCTBCHHOH M Oe3omacHoi (hapma-
LIEBTHYECKOM MOMOIIM B pPaMKax XOJIHCTHYECKOW KOH-
HETIHUI MapKETHHTOBOTO YIIpaBleHHUs. [lepcrieKTHBHBIM
HarpaBJIeHHEM TUPPOBOH TpaHCHOPMAITUH POZHUIHOTO
PBIHKA JICKapCTB SIBISIETCS BHEAPCHUE B ACATEIBLHOCTD
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miargopMor0 peamizamii JikapchbKuX 3aco0iB Hace-
JICHHIO.

OCHOBHOIO METOI0 TIPOBEICHOTO JOCIHIIKCHHS €
aHaii3 ocoOMMBOCTEH HaJaHHS (apMalCBTUYHUX II0-
CITYT 32 JOIIOMOTOI0 MOOUTBPHHX JOJATKIB 3aKOPIOHHUX
Ta BITYM3HSIHUX AlITCYHUX MEPEIK.

VY nmocriimkeHHi 0ylno BUKOPUCTaHO KOHTEHT-aHAII3,
aHaJi3 eNeKTPOHHHUX PECYPCiB, CHCTEMHHN Ta JOTTYHHI
aHaJIi3M, a TAKOXK METOA MOJICITIOBAHHS.

O0’ekToM JOCHiKEHHS Oylo OOpaHO aMepHKaH-
cbki Mepexi antek CVS Pharmacy ta Walgreens, 6pu-
TAaHCBKY Mepexy anrtek Boots, sika 3 2014 € yacTuHOMO
MiHapoaHoi Kopropaiiii Walgreens Boots Alliance,
LloydsPharmacy, sixka mae monan 1400 anTek mo ycii
BenmkoOpuraHii, a Takok 10 anTedHuX Mepex YkpaiHu
3a 00csraMy TOBapoOOIry 3a MiICYMKaMHU CidHS—KOBT-
Hs 2020 poxky.

B crarTi nmpencraBieHo pe3yibTaTé aHali3y MOOLIb-
HUX JIOJATKIB 3aKOPJOHHUX alTCYHUX MEPEXK, 3TITHO 3
SIKIMH, CBITOBI JIiZIEpH PO3APIOHOTO PHHKY IIKIB BXKE
TPUBAINH Yac BUKOPUCTOBYIOTh Y CBOIH MapKETHHTOBIMH
IISUTBHOCTI JaHuil nudpoBuil iHCTpyMeHT. Takoxk Oyio
MIPOaHATI30BaHO MOOUIBHI TOAATKH alTeYHHUX 3aKIIaJiB
VYkpainu. BusBieHo, 1110, Ha BiIMIHY BiJ BITUH3HSHUX
aNTeyHHX 3aKJIajiB, aIUTIKaIil 3aKOPJOHHHUX aIlTeK JI0-
JATKOBO HAJAIOTh TaKi MOCIYTH K OHJAWH peecTparis
Ha TeCTyBaHHs Ta BakiuHaIio npotd COVID-19, no-
JIATKOB1 MOYJIMBOCTI IS JIFOZIEH 3 BaJaMu 30pY, YTHIIi-
3allis JIKapChKUX 3ac00iB Ta 1HIIII.

Po3pobiena inTerpoBana Mojelb MOOUIBHOTO J0-
JaTKy CyY4acHOTO alTeYHOro 3aKIJajay, CIpsSMOBaHA Ha
e(eKTUBHY IHTErpalilo ycix HeoOXimHuX (yHKIIH 3
METOIO 3a0€3MCUCHHS HACEICHHSI SKICHOO, 3pYYHOIO Ta
JOCTYITHOIO (hapMarieBTUIHOIO JOIIOMOTOI0 Y KOHTEKCTi
XOJIICTUYHOTO MapKeTHHTY. [lepcrieKTHBHUMHE HaIpsiMa-
MU TIONANIBIIAX JOCTIHKEHb € OOIPYHTYBAHHS JOILIb-
HOCT1 BUKOPHCTaHHS TaKUX [IU(DPOBHUX IHCTPYMEHTIB, K
Be0-CaiiTH anTeK, CTOPIHKH Y COIIAIbHIX MEepeKax Ta ix
POJb Yy XONICTHYHHUN KOHIICTIII YIpaBIiHHSI Cy4YacHUM
aITeYHUM 3aKJIaJJ0OM.

Pesynprati  mpoBemeHOTO TOCTIIKEHHS MOXKYTh
OyTH KOpHCHUMH (axiBIIM (apMaleBTUIHOI Tay3i
JUTS. BAKOPUCTAHHS Y IPAKTHYHIN (apMarrii.

KirouoBi ciioBa. TereMenuImHa, OIliHKA JIKAPCHKUX
3aco0iB, MOOITEHHI T0ATOK, (papMaIleBTHIHI Mpenapa-
TH, (hapmarris.
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anTEeYHbIX 3aBEJCHUN CIEUUANTbHBIX MOOWIBHBIX MPH-
JIOXKEHUH, KOTOpbIe CTAaHOBATCS 0€30MacHOM U AOCTYII-
HOI matopMoii pean3aluy JeKapCTBEHHBIX CPEACTB
HACEJICHUIO.

[maBHOI wLENbIO HCCIEOOBAaHUS SBISIETCS aHAIU3
0COOCHHOCTEH TmpenocTaBieHus (apMaleBTUUECKUX
YCIIYT C TIOMOIIBI0 MOOMJIBHBIX MPUIIOKEHUH 3apyOek-
HBIX M OT€YECTBEHHBIX allTEYHBIX CETEH.

B uccnenoBaHun ObLIM HCTIONB30BaHbl KOHTEHT-a-
HaJIM3, aHaJlu3 DJIEKTPOHHBIX PECypCOB, CUCTEMHBIH H
JIOTUYECKHUN aHAIIN3bI, a TAK)KE METOJl MOACITHPOBAHUSI.

OOBEKTOM UCCIEIOBaHHUA CTajll AaMEepUKaHCKHE
anrteunsle cetu CVS Pharmacy u Walgreens, 6puran-
ckas ceTh antek Boots, kotopas ¢ 2014 sBiusercs ya-
CThIO MEXAyHapoAHOW kopropammu Walgreens Boots
Alliance, LloydsPharmacy, kotopas umeer 6onee 1400
anTek no BenukoOpuranuu, a Taxxke 10 antedHbIx ce-
Teil YkpauHbl IO 00beMaM TOBapooOOpOTa MO UTOraM
stHBapsI-oKTs10ps 2020 rona.

B crarbe mpezacraBieHbl pe3yabTaThl aHANIHM3a MO-
OMIIBHBIX TPWJIOKEHUN 3apyOeKHBIX alTEUHBIX CETeH,
KOTOpBIE MMOKAa3aJi, YTO MUPOBBIE JIUAECPHl POZHUYHOTO
pBIHKA JIEKApCTB YK€ AIUTENBFHOE BPEeMs HCIONB3YIOT
B CBOEH MapKETHHIOBOM JESITEILHOCTH JIAHHBIN 1ud]-
poBoil MHCTpyMeHT. Tarke ObUIM MPOaHATU3UPOBAHBI
MOOWJIbHBIE IPUIIOKEHUS OTEUEeCTBEHHBIX allTEYHbIX 3a-
BeZIeHUH. BBIsSIBIIEHO, UTO, B OTIMYUE OT OTEUECTBEHHBIX
aNTEeYHbIX YYPEKICHUN, AaNMUIMKAlMd HWHOCTPAHHBIX
anTeK JOMOJHHUTENbHO MPENOCTaBISIOT TaKHe YCIYTH
KaK OHJIaiiH perucTpanus Ha TEeCTUPOBAHHUE U BaKLIMHA-
nuto ipotuB COVID-19, nononHUTENTHHBIE BO3MOXKHO-
CTH 751 CIAOOBUISIINX, YTUIU3ALMS JIEKAPCTBEHHBIX
CPEICTB U ApYTHE.

Pa3paborana nHTErpUpOBaHHAs MOJENb MOOUIHHO-
'O MIPUIIOKEHUS] COBPEMEHHOTO alITEYHOT0 YUPEKICHHS,
HarpaBiieHHas Ha Y(QPEKTUBHYIO HHTETPALMIO BCEX He-
00xoauMbIX QyHKIMHA A7 oOecrieueHust HaceJIeHus Ka-
YEeCTBEHHOM, YI0OHOH 1 JOCTYNHOM (hapMalieBTU4IeCKOM
MOMOIIIBI0O B KOHTEKCTE XOJIMCTUYECKOTO MapKETHHTA.
[lepcrieKTUBHBIMU HAMpaBlICHUSIMH JaJbHEUIINX UC-
CJIeIOBaHUI SIBIIAIOTCSI 00OCHOBaHUE IIesIecOo00pa3Ho-
CTH HCIIONb30BAHUS TaKUX HUPPOBBIX MHCTPYMEHTOB,
Kak BeO-CalThl alTeK, CTPAHUIIBI B COLTUATIBHBIX CETSIX U
UX POJIb B XOJUCTUYECKUI KOHIENIIUN YIPABICHUS CO-
BPEMEHHBIM alITEYHBIM YUPEKICHUEM.

PesynbraTel HccieoBaHUS MOTYT OBITh IOJE3HBI
cnenuanucraM ¢apMaleBTUYeCKO oTpaciu IJis HC-
MOJIb30BAHUS B TIPAKTUUECKON (hapMaIii.

KiroueBble cj1oBa. TeneMeIuIMHA, OLEHKa JeKap-
CTBEHHBIX CPEJCTB, MOOMJIBHOE MpHJIOKEHUE, (papma-
LEBTHYECKHE Tpenaparsl, Gapmariusi.
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