Mamepianu X1 Haykoso-npakmuuHnoi KoHpepenuyii 3 MidcHapoOHOI0 yuacmio

HIkonu monooux nayxosyie AT «Dapmaxy
«HAYKA TA CYYACHE ®APMAIIEBTHYHE BUPOFHHUIITBO

HAYKA B OCHOBI BCIX NMPOLIECIB

3bIPHUK MATEPIAIJIIB
XIl HAYKOBO-NPAKTUYHOI

KOH®EPEHLII
HAYKA TA CYHACHE

®APMALEBTUYHE BUPOBHULUTBO

LLUKOJIU MONnoaAunX HAYKOBLIB
AT «Papmak»

KuiB 2024



Mamepianu X1 Haykoso-npakmuunoi Kongepenuii 3 MixncHapoonow yuacmio
IlIkonu monooux naykosuyie AT «Dapmaky»
«HAYKA TA CYYACHE ®APMAIIEBTHYHE BUPOBHHUI]TBO

PesyabTaT. Y X041 IOCIITKCHb TAOJIETOK aMIIOJIUIIIHY 3 EHAIANPUIOM 32 JIOTIOMOTOIO
ecTu(akTOPHOro IIaHy €KCIEPUMEHTY Ha OCHOBI Tillep-TPeKO-JTaTHHCHKOTO KBajapaTa IpYyroro
nopsAKy Oyno BUBYEHO BIUIHB 30 TOMOMIKHUX PEYOBUH, CEpe/l IKUX 5 TOTESHIIIMHUX CTabIi3yI0unx
arentd, Ha 10 ocHOBHUX (hapMaKO-TEXHOJOTIYHUX TMOKa3HUKIB. ExcrnepuMeHTanbHI pe3yabTaTh
iJTaBalId TUCTIEPCIHHOMY aHali3y, Ha OCHOBI SIKOTO OyIyBaM paHXOBaHI PSIU MepeBar i poouim
BHUCHOBKH PO BIUIMB IOMOMI)KHUX PEYOBHUH Ha BTPATy B Maci IpU BUCYIIYBaHHI TPAHYJIATY, HACUIIHY
I'YCTHHY TaOJIETHOI MacH, TYCTUHY MICHsl YIIUTbHEHHS Ta0JIETHOI MACH, TEKYYICTh Ta KyT IPUPOTHOTO
BIIKOCY TaOJIETHOI MacH, a TaK0X OJHOPIAHICTH MacH, CTIHKICTh TaOJICTOK JI0 PO3/JIaBIIFOBAHHSI,
CTHPaHICTh Ta PO3MAJaHHA TOTOBHUX TaOJIETOK. 3a y3araJbHEHUM MOKa3HUKOM (yHKIIi Oa’kaHOCTI
pamKOBaHUM psii mepeBar CTaOUTI3yIOUMX PEYOBMHU MAa€ HACTYIHMUM BUIJISII: KHCIOTa JTUMOHHA
6e3BoaHa (0,676) > Harpito rizpokapbonar (0,460) > kucnora maneinosa (0,456) > KuCII0Ta MOJIOYHA
(0,229) > marniro kap6onat (0,228). Lle cBimuuTh Mpo nepeBaru KUCIOTH TUMOHHOI 0€3BOIHOI.

It mocmipkeHHS i1 KUIBKICHUX —XapaKTePUCTHK METOJIOM BHITAJKOBOTO OallaHCy
HampanboBaHo 10 cepiii TabIeTOK aMIIOAMITIHY 3 €HaJampuioM, IO BiJIPI3HSINCH KiIbKICHUM
CIIBBIHOIIEHHSM JIOTIOMDKHUX pedoBHH. KHCIOTY nMMOHHY O€3BOIHY JOCITIKYBAIA Ha
HUKHBOMY (4 Mr), oOCHOBHOMY (5 MT) 1 BepxXHbOMY (6 M) piBHAX BIAMOBITHO 0 iX BMICTY B
pO3paxyHKy Ha OJHY TaOieTKy. Bu3HaueHHs 3Hauymmx (akTopiB MPOBOIMIMA 3a JIOTIOMOTOIO
JiarpamM po3CilOBaHHA. 3HAYYUIICTh BHUJIJICHUX €QEKTIB MEPEeBIpAIU 3a JOMOMOIOI KPHUTEPIIo
Creronenta. OTpuMaHi JaHi JOBOMASTH, IO JOJAABAHHS KUCJIOTH JIMMOHHOI 0€3BOTHOI B KUTBKOCTI
SMr Ha oAHy Ta0nerky 3abesmeuye kpaii pe3yiabTaTd 10 oCHOBHHX (hapMaKO-TEXHOJIOTIYHHX
MOKAa3HHKIB HAIIBIPOJYKTIB 1 TAOJIETOK aMJIOJUITIHY 3 €HAIAIIPHIIOM.

s neranbHOrO BUBYEHHS BIUIMBY KUTBKOCTEH JOMOMIKHHMX PEUOBHMH BHUBYAIHM KHUCIOTY
JTUMOHHY O€3BOJHY Ha ITSITH PIBHSAX: HWDKHS 3ipKoBa Touka 3,659 mr/rabm, HiwkHiN piBeHb 4,0
MTI/Ta0J1, OCHOBHUH piBeHb 4,5 Mr/TabJ, BEpXHii piBeHb 5,0 Mr/Tabn Ta BepXHs 3ipkoBa Tovka 5,341
mr/Tabin. Ilpu oMy BHKOPHCTOBYBAJIM CHMETPUYHHA KOMITO3HIIWHUEN poTaTtabernbHuil yHIPOpPM-
IUIaH JpYyroro Mnopsaky. B3aeMo3B’s30k MK BHUBYEHMMH (akTopaMHM Ta SKICTIO TaOJeToK
aMJIOIMITIHY 3 €HaJIAlIPUJIOM OIUCYBalU PIBHSAHHAMM perpecii. Ilicis mepeBipkM CTaTUCTHYHOL
3HA4yIIOCTI KoedilieHTiB, BpaxoBytoun kpurepiit Cteiogenta (ts=2,571; p = 0,05), nepesipsuiu
aJICKBaTHICTH Mojietiel 3a ponomororo F-kputepiro (Foos:10:5 = 4,74). 3a pe3yabTaTUMU PO3MIIIIEHHS
JHIM pIBHOTO BUXO/AY BCTAHOBJIEHO TOYKY ONTUMYMH NPH A0AaBaHHI 5,341 MI KHUCIOTH JTMMOHHOL
0€3BOIHOT B PO3PAXyHKY HA OJIHY TaOJIETKY.

BincyTHICTh CynpoBiIHUX JTOMILIOK Y TOTOBOMY MPOAYKTI HA MOYaTKy TEpMiHY 30epiraHHs,
yepe3 6 MICALIB JOCTIKEHHSI CTabLIBHOCTI MpHU 30epiraHHs 3a MPUCKOPEHUX YMOB Ta uepe3 24
Mics1i pu 30epiraHHs 3a JOBrOTPUBAIUX YMOB MIJITBEP/DKYE CTA0LII3yI0UY A110 KUCIOTH JTUMOHHOT
0e3BO/IHO1 Ta i MPUAATHICTH AJI1 BUKOPUCTAHHS y CKJIaJl Ta0JIEeTOK aMJIOJUIIIHY 3 EHAIAPHIIOM.

BucHoBku. [lociijpkeHo BIIMB 5 crabinmizyrounx pedoBHMH Ha 10 ocHOBHUX (hapmako-
TEXHOJIOTIYHUX TIOKA3HHUKIB TaOJETOK aMIJIOAWMIHY 3 eHananpuiaoM. OOIpyHTOBaHO, IO JUIS
3a0be3neueHHs] CTaOUIbHOCTI TOTOBOIO MPOAYKTY J0 CKJaly MHpenapaTy [IOLIIbHO BBOIMTH
ONTUMAJIBHY KUIBKICTh KHCJIOTH JJMMOHHOI 0€3BoTHO1 5,341 Mr/Tabum, mo ckianae 2,67 %.

ANALYSIS OF THE SALES ACTIVITIES OF DOMESTIC PHARMACEUTICAL
ENTERPRISES

Bogdanov R.S., Omelchuk A.M., Konovalova L.V.
O. O. Bogomolets National University

Introduction. The pharmaceutical industry is one of the most dynamic and competitive
sectors of the modern economy, which determines its strategic importance for the health and well-

62



Mamepianu X1 Haykoso-npakmuunoi Kongepenuii 3 MixncHapoonow yuacmio

IlIkonu monooux naykosuyie AT «Dapmaky»
«HAYKA TA CYYACHE ®APMAIIEBTHYHE BUPOBHHUI]TBO

being of society. Effective management of a pharmaceutical enterprise, in particular the issue of
organizing sales and marketing of products, is becoming increasingly important in connection with
global changes in the market, the emergence of new technologies and growing consumer demands
for the quality and accessibility of medical products.

The purpose of the study is to determine the features of the sales activities of domestic
pharmaceutical enterprises.

Research methods: To achieve the goal, research methods were used - a systematic analysis
of publications in periodical scientific sources, a comparative analysis of the sales activities of
domestic pharmaceutical enterprises.

Research results. In modern conditions, monitoring of sales markets is of particular
importance for ensuring the successful operation of pharmaceutical companies. Systematic collection,
analysis and interpretation of data on demand, supply, competition, changing consumer preferences
and regulatory requirements allow enterprises to quickly respond to changes in the external
environment, predict future trends and make informed management decisions. Monitoring of sales
markets contributes not only to the optimization of sales strategies, but also to increasing the overall
competitiveness of the enterprise.

A feature of the pharmaceutical market is its complex structure, high dependence on
legislative regulations and strict requirements for product safety. The market is characterized by
significant barriers to entry, high science-intensive production and a long-term development cycle of
new products. In addition, an important factor is the rapid development of digital technologies, which
open up new opportunities for market monitoring, but also create new challenges related to the
analysis of large data sets and ensuring confidentiality.

Market monitoring is one of the key functions in the management system of a pharmaceutical
enterprise. It is a complex process of collecting, processing and analyzing information about the
market environment, competitors, consumer preferences, as well as legislative and economic factors
that affect the supply and demand of products. Effective monitoring allows pharmaceutical companies
to navigate in modern market conditions and quickly adapt to changes in the external environment.

Market monitoring in the pharmaceutical sector is a continuous process of collecting and
analyzing data necessary to understand the state of the market and predict its development. The main
purpose of monitoring is to provide management with relevant and reliable information that will help
make informed decisions regarding the company's production, marketing and sales strategies.

Conclusions. According to the results of the monitoring, it was established that for the
pharmaceutical business, market monitoring performs several key functions: assessment of the
current state of the market: determination of supply and demand volumes, main trends and market
dynamics; analysis of the competitive environment: identification and assessment of main
competitors, their market positions and strategies; identification of target segments: research into the
behavior of different consumer groups, their preferences and requirements; trend forecasting: analysis
of market development in the medium and long term, forecast of demand changes and the emergence
of new products.
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