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The responses to survey questions revealed an overall positive attitude of
students to the organizing the course and its quality .

Conclusion. A flipped classroom model was successfully implemented to teach
the elective course “Actual problems of pharmacy education”, which was offered for
first-year pharmacy foreign students at Bogomolets National Medical University for
the first time during the first semester 2021/2022 academic year. Students assessed the
course as engaging, interactive, interesting and with effective delivery of material.
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Introduction. In modern markets, it is not price competition that prevails, but
quality competition, so to ensure appropriate quality, you need comprehensive
information about consumer demand, which can be obtained on the basis of marketing
research [1, 3].

Materials and methods. The study of consumer demand for shampoo was
carried out by means of a standardized survey using a questionnaire, which was
distributed to respondents at the point of sale [2]. The survey involved individuals aged
18 and older who live in Kyiv and are consumers of trade enterprises. A total of 150
people were interviewed.

Results and discussion. According to the results of the survey, it was
determined that: 98 % of respondents use shampoo; the most popular brand that
consumers want to buy next time was «Nivea» (21 %). Among those who chose «their
versiony», the most popular brands were «Schwarzkopt» (14 %), «L'Oreal» (9 %),
«Head & Shoulders» (8 %); most consumers use shampoo every two days; 65 % of
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consumers buy shampoo for themselves, 20 % of family members use one shampoo,
and 15 % of family members choose shampoo individually; 50 % of people use
shampoo for normal hair; 50 % of consumers use a shampoo designed specifically for
his hair type.

Conclusions. The study of the market of shampoos and consumer preferences
of consumers allows us to draw the following conclusions: the diversity of brands of
shampoo manufacturers and their wide range allow consumers to choose a brand; the
market of shampoo is rather saturated, production has a wide price range that allows
the consumer to choose shampoo according to its solvency; the relation of structure of
shampoo on a number of signs (type of skin, appointment) according to actual needs
of the market is studied.
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Introduction. In recent years, interest in natural medicines has grown in various
fields of treatment. The Artemisia (L.) genus essential oils have been widely studied
and are reported to have hight antiviral bioactivities for current pandemic Coronavirus
disease (COVID-19) [6].

The object of investigation were two species of Artemisia (L.) genus: Artemisia
ludoviciana (Nutt.) and Artemisia dracunculus (L.) — perennial medicinal, spice,
aromatic plants of Asteraceae (Bercht. & J. Presl) family. Artemisia (L.) plants are
widely used in Central Asian traditional medicine mainly for stomachic and
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